
   
 

 1  
 

Grampound Community Pub  
Survey results  
 

To find out the community’s views on what might be provided at 
the pub and what you would support we provided a 
questionnaire.   

We distributed about 450 paper surveys, either by delivering them 
through the letter boxes in Grampound, or by leaving some in the 
Dolphin Inn and Grampound Village shop.  The online survey was 
accessed by about 40 QR code scans and 200 Facebook clicks. 

The deadline for returning surveys was 28 February 2025. 

We received 231 completed surveys, 172 were completed online 
and 59 by hand.  
 

The full results are shown below and these are the highlights: 

• 52% completing the survey said that they use the pub at 
least once a fortnight, with 45% saying occasionally. 

• The most popular services were catering, live music and dog 
friendly. 

• The most popular catering times were Sunday lunch, 
Saturday and weekday dinner. 

• When asked how important the pub was, 92% said 
important (4) or very important (5). 

• The free text responses have provided some great ideas 
about what you would support, and they are shown in 
groups including; community and social hub, food and drink 
excellence and atmosphere and entertainment 

 
Thank you very much to everyone that completed the survey. 
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1. How Often will you or any of your household use our local pub, the 
Dolphin Inn in the future? 
 

 
 
 
 

2. What services would you most like to see the pub offer? 
 

 
 
 
 

3. What kind of catering would you like to see from the pub? 
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5. On a scale of 1 – 5 (where 1 is not important and 5 is very important), 
how important do you think it is to have a local pub in Grampound? 
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7. Please state how many people in each age range there are in your 
household. 
 

 
8. Would you or anyone in your household be interested in helping this 
community in any way? 
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4. Is there anything else not listed in Q2 or Q3 you would like to see on offer 
and  

Any other comments 

 

Summary of other findings from free text. 
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	Summary of other findings from free text.

